
CAREER PLANNING - MOVING INTO ACTION 

Career Planning 
After deciding on a career direction, the next step is to put that decision into practice. This requires 

sufficient motivation, skills, self esteem, and support. As a career coach you will work with the 
obstacles that a client faces in realising their dreams.  

Law and Watts (1977) present the following model: 

Self-awareness – knowing and understanding self development, in terms of personal resources (actual 
and potential) one brings to the world of work. 

Opportunity awareness – understanding the structures of the world of work, including career 
possibilities and alternative pathways. 

Decision making – narrowing choices, making a series of career decisions. 

Planning - incorporating external pressures and opportunities, strategies and goal setting. 

Implementing plans – having the appropriate skill level in a range of areas to be able to translate job 
and career planning into reality 

Elements of the work with clients 
Alignment: meshing working life and personal priorities and values 
Promotions: rising in a workplace, shifting jobs within the organisation 
Getting a job: the search, presenting oneself, interviewing, securing work 
Business: the core elements of becoming entrepeneurial 
You will be assisting clients with developing a clear picture of their next steps 

Content of planning 
Your role is to help clients achieve their goals from start to finish. Career coaches often offer a 

comprehensive coaching package that includes things like: 

• Career and personality assessments 

• One-on-one coaching sessions 

• Email and text message support 

• Between-session homework 

• Online tools such as journalling, goal tracking and accountability software 

• Resume writing 

• Cover letter writing 

• LinkedIn profile optimisation 

• Interview preparation 

• Networking strategies 

• Communication techniques 

• Identifying educational needs and researching resources 

• Setting up informational interviews and arranging job shadowing 

• Gaining work experience 

The Career Decision Coaching approach 

Self employment or getting a job? 
Having identified their ideal career, there is a question that you need to help your client to settle - do 

they want to get a job in their identified career, or do they want to set up their own business? 
Sometimes the answer is very clear - some people really don't want to run a business; some people 

really don't want to work for someone else. Sometimes people have never considered running 
their own business - the idea seems daunting, too risky, impractical and taking too much energy. 
These objections may be true, or not - you can assist the client in figuring that out for themselves. 
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Working for themselves means that your client will constantly be in a job hunt - their customers will 
essentially be their employers, and generally they are always trying to ‘get the job’. That can be 
tiring, and unsettling. It also provides autonomy, and potentially higher earnings that working for 
someone else. 

On the other hand, a job generally comes with a great degree of security, and that may be an 
important factor for many of your clients. Your work is to help them choose the path that fits them 
the best. 

If they client chooses the entrepreneurial option, there is a great deal of graded, high quality support 
available for starting one’s own business from scratch; for instance the courses run by Ramit Senthi. 
Key elements include defining the niche, finding people willing and able to pay for what your 
client loves doing, and then connecting with those customers in a way which speaks to their 
needs. 

The empowered position 
If your client chooses to go for the employment pathway, they can go as a beggar (please give me a 

job, choose me amongst everyone else), or as someone with something special to offer. 
Our approach to career planning and the job hunt is the latter. This is based on the work of people 

like Barbara Sher, Richard Nelson Bolles or Scott Dinsmore; you start with activating or 
recognising your client’s excitement about themselves - including their interests and skills; and 
then proceed to help them to get employers excited about what they have to offer. 

Further to this, there is an approach we present which is not based on waiting for a job ad to be 
posted, but relies instead on a careful route of research, leveraging contacts, and making direct 
contact with the Person Who Has The Power To Hire You, as Bolles calls them. 

The secret strategy that Bolles proposes is  for people to start with THEIR excitement - the kind of 
places THEY want to work for, where they want to live, the people they want to work with. The 
next step is to narrow down the available employment places to only two or three. Then your 
client will be highly motivated to work with those organisations - that motivation is an important 
factor.  

The core of securing a job is then to find the ‘gaps’ in a workplace - what is it that the organisation 
needs, which the client can supply. If they discover this, its a formula which can land them a job, 
in the place they want to work, doing what they love - without a job ad, or perhaps that position 
having been created previously. This is the ‘magic’ of research, motivation and boldness; your 
work is to guide the client down this path. 

This approach is based on some central beliefs: 
 • A person’s life purpose is connected to what they really enjoy doing. Situating this in a career 

path is the best basis for a fulfilling work-life. 
 • It is possible for people to find or create work that expresses their personal mission, utilises their 

skills, meets a need in the world, and is financially viable. 
 • Having this career direction provides the best motivation to support a person through the 

challenges of education and job seeking, and significantly increases the chances of success. 
 • There is power in being proactive. Rather than looking at ‘what’s out there’ and settling for 

second best, my approach examines how a person can find their ideal job, in their preferred 
workplace, working with their favourite subjects. 

 • Support is essential in the process of moving towards doing what they love. Rather than the lone 
hero model, the focus is on identifying and enlisting a support team, and drawing on a range of 
creative resources. 

This work is based on holism – a total approach to all levels of a person – from purpose in life, down 
to the practicalities of getting a job or starting a business. The ethos is one of authenticity – being 
fully oneself , rather than following the expectations or directives of friends, family or society. In 
the words of Joseph Campbell, ‘following your bliss’. 

Want to become a Career Decision Coach? You can enrol here today.
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